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Hankook Tire & Technology
1. Company Profile - Overview

Global Top Tire Company
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Hankook Tire & Technology
1. Company Profile - Mission & Vision

MISSION

Our dream, Why the business exists

Future Innovated,
Innovation Realized

Our efforts to realize mission

Core Values Passion - Innovation - Collaboration - Global

Business We seek innovation in all aspects
Principles We think of customers as our top priority
We grow with our employees
We fulfill our social responsibilities based on sustainability
We make an effort to maximize shareholder value

VISION

Our target, What we want to become

The Future
Driving Innovator

Be the 1st Tier

Strategic  Growth Key Solid Top 5

Direction  Technology Initiatives  Tire Technology No. 1
Profit Strong Cash Flow & Profit
Operation Operational Excellence
Sustainability Sustainable Futures



Hankook Tire & Technology

1. Company Profile - History

Hankook Tire & Technology History
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Hankook Tire & Technology
1. Company Profile

® 2016
~ 2021

- History

Hankook Tire & Technology History
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Business
Performance

Global Sales in 2025

Our Strategic Partners




Hankook Tire & Technology
2. Business Performance

- Global Sales in 2025

Global Top Tire Company

Global Sales

02524 Aelo| o)
103,186 a¢ 16,843 2
(7,170, 673 383 USD) 1,170,742,182 USD)

Other Regions

Korea

China

Europe

America

Global Ranking

01

02

03

04

05

06

Group Michelin

Bridgestone Corp.
Goodyear Tire & Rubber Co.
Continental A. G.

Pirelli& C. S.p.A

Sumitomo Rubber Industries Ltd.

WHalKOOK

driving emotion

*Tyrepress 2024 FY

07 Hankook Tire & Technology Co., Ltd.

08

09

10

Yokohama Rubber Co., Ltd.
Zhongce Rubber Group Co., Ltd.

Sailun Group



Hankook Tire & Technology
2. Business Performance , Our Strategic Partners
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Global
Presence

Global Network

Global Headquarters

Global Technical Center
Proving Ground

Sales Channel




Hankook Tire & Technology

3. Global Presence - Global Network
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Production capacity of 100 million units
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Hankook Tire & Technology YYHanNKoOOK
3. Global Presence - Global Headquarters driving emotion

Global Headquarters (  Technoplex )
Europe Headquarters | Asia-Pacific Division

North Amerigga

Center & South
America Department

Middle East & Africa :
Division China Headquarters

\

Technoplex

HANKOOK INNOVATION CENTER



Hankook Tire & Technology
3. Globhal Presence - Global Technical Center

Europe Technical Center Hankook Technodome

China Technical Center

America Technical Center

Japan Technical Liaison Office

Technodome

HANKOOK TECHNOLOGY CENTER



Hankook Tire & Technology

3. Global Presence - Proving Ground

Germany
Ngrburgring
Triwo, Pferdsfeld
ATP, Papenburg

USA
Toyota, Arizona
TRC, Ohio

Spain, IDIADA

Winter PG
Pyeongchang, Korea

Ice-rink
Winter Gumi, Korea

Hankook
Technoring
Taean, Korea

Ivalo, Finland
Technotrac

China, IDIADA

Technoring

HANKOOK PROVING GROUND



Hankook Tire & Technology
3. Global Presence - Sales Channel

Global PC/LT TBR
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% PC/LT: Passenger Car and Light Truck Tire
% TBR: Truck Bus Radial



Brand
Communication

Brand Campaign

SHANGE,,

Exhibition

Sports Marketing

Motorsport




Hankook Tire & Technology
4. Brand Communication - Brand Campaign

Brand
Campaign ,

.
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Official Partner | OFFICIAL PARTNER!

A

iON Campaign ‘Hankook iON x Formula E Technology’

Best Partners for the Ultimate Drive

HanKooK | 2%, @) m

driving emotion ¥oraa
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Ventus Campaign ‘BMW M5 Touring Collaboration’ Dynapro Campaign 'Built without Limits'




Hankook Tire & Technology
4. Brand Communication - Exhibition

Automotive Aftermarket Show

2026 TMC (USA) 2025 Solutrans (France)
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2025 Overland Expo (USA)

2025 Tune it Safe (Germany)




Hankook Tire & Technology
4. Brand Communication - Sports Marketing

Football Baseball Golf
Europe UEFA UEL & UECL USA MLB Signage USA TGL (Tomorrow Golf League)
(ﬂ) OFFICIAL

EUROPA
LEAGUE"

PARTNER
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Hankook Tire & Technology
4. Brand Communication - Motorsport

Official partner of the ABB FIA Formula E World Championship

Exclusive supplier of electric tires for the ABB FIA Formula E World Championship ‘the 3ra Generation Formula E Race Car (GEN3 Evo)

“/HanKooK | FORMUAEL

driving emotion

Official Partner

Performance & Innovation Sustainability Global Brand Engagement

r#(2,_ v [ " (! %2 %1 "' (" 1 ) %styldba Sport Certified' wibh*a Net Zero Carbon Driving brand synergy through immersive
competition footprint fan experiences in world -class cities



Hankook Tire & Technology
4. Brand Communication - Motorsport

Official premium partner of the FIA World Rally Championship

Exclusive tire supplier of all classes of the FIA World Rally Championship (WRC)
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Dynapro Ventus Winter i*cept & i*Pike

Gravel Tarmac Snow & Ice




Hankook Tire & Technology
4. Brand Communication - Motorsport

The Main technical partner of the Lamborghini Squadra

Exclusive tire supplier of the Lamborghini Super Trofeo Series

YHANKOOK .2\,

driving emotion PARTNER

SCLDRA CORGE




Culture Brand

Culture Brand History
K (#3%1"' ! 7""

mdq .



